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THE MORE YOU KNOW
BREAST CANCER AWARNESS

Since 1985, October has 
marked a global
Observance of Breast 
Cancer Awareness Month, 
a time dedicated to 
Educating individuals 
about the disease and 
extending support to those 

Team members in
Arlington VA, Jacksonville, 
FL, and Oklahoma City, OK 
are providing Acquisition 
and Sustainment Logistics 
support to the F-35 JPO. 
With both production and 
sustainment -

We are excited to introduce 
your Marketing Department 
- the creative nucleus 
behind ASI’s journey toward 
industry recognition. Our 
goal extends beyond
crafting compelling
narratives;
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N E W S L E T T E R

Unveiling the Pulse:
Meet Your Marketing Department!

ASI AdVantage 10

ANDROMEDA SYSTEMS INCORPORATED

Engage and Educate: Virtual Instructors Needed for ILS VILT Courses!
PIERIAN ACADEMY seeks enthusiastic instructors for our ILS VILT courses covering PSA, LORA, 
MTA, and LPD. With classes lasting 2-3 days and conducted online, enjoy minimal travel—only 
when requested by a customer. This role, performed as a collateral duty to your full-time job, 
requires teaching once a quarter. It’s a great way to enhance your resume while imparting 
knowledge from any location. Interested? Contact Alysia Rodgers 
at alysia.rodgers@androsysinc.com to join our virtual teaching crew!
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ASI Providing Logistics Management Support for 
F-35 Joint Program Office (JPO)

Written By Steve Adamczyk

N E W S L E T T E R

Team members in Arlington VA, Jacksonville, FL, and Oklahoma 
City, OK are providing Acquisition and Sustainment Logistics 
support to the F-35 JPO. With both production and sustainment 
activities on-going for the F-35 enterprise fleet, the JPO 
is committed to continual maintenance and sustainment 
improvements that result in reducing the rising costs of supporting 
and sustaining this weapon system.

The team is assigned to the Air Vehicle Program Management 
Office (PMO)/Maintenance Value Stream. Their role is to support 
and execute the Organizational Maintenance Optimization 
(OMO) process. This process is a F-35 sustainment improvement 
program that identifies and validates opportunities to optimize 
the day-to-day corrective maintenance for on and off equipment. 
OMO applies a data informed process to deliver enhanced 
maintainability, AVA, MC and/or affordability to the Warfighter.
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Steve Adamczyk 
Dennis Bailey 
Cynthia Betts 

Domingo Torres 
Tommy Tucker 

The team working with Lockheed Martin 
(LM) and JPO AV PMO engineers/
logisticians, have been key contributors 
to achieving success relative to the OMO 
process. Over 150 projects have been 
completed and metrics have shown
estimated LCC avoidance over $800M and 
decreases in CPTPY and CPFH of $8.6K 
and $50 respectively. Improvements to 
MC% and AVA% have been achieved as 
well.

ASI’s support of the F-35 JPO 
provides key sustainment 
logistics personnel in roles 
that help meet or exceed
established sustainment 
cost reduction goals.
Members of the ASI F-35 JPO 
Maintenance Value Stream 
team are:
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The More You Know
BREAST CANCER AWARENESS 

N E W S L E T T E R

Since 1985, the month of October has been recognized worldwide 
as Breast Cancer Awareness Month. This recognition is to both 
raise awareness for the disease and show support for those 
affected by it. According to the CDC, about 240,000 women and 
2,100 men are diagnosed with breast cancer in the United States 
each year. Globally, breast cancer accounts for 12.5% of annual 
cancer cases, making it the most common type of cancer.

Along with supporting those near and dear to us, we also want 
to provide insight on the possible risks and prevention of this 
disease. The more you know, the more you are able to take your 
health and well-being into your own hands.
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Prevention
Breast cancer screening and early detection play an important role in your 
health. Screening tests can help detect breast cancer at an early stage. 
Screenings can either be done by a doctor, through mammograms, or 
by self-exams done in the comfort of your home. Doctors recommend 
that women start having yearly mammograms done at the age of 40. 
Performing at-home self-exams can help women know what is normal for 
their bodies and report any changes to their doctors. However, self-exams 
should not be used as the sole method for screening. We encourage you 
to take a moment to review your medical coverage to better understand 
what types of preventive care are available to you.

Click here to read about five ways to help reduce your risk of breast cancer 
according to the American Cancer Society.

Support
There are many ways to support the cause of Breast Cancer Awareness 
Month.

• Make a Stride against breast cancer. 
 o Visit makingstrides.acsevents.org to see what events are    
 available in your local area. Participating in a 3-5 mile walk will show  
 your support to those affected by breast cancer as well as contribute  
 to your own healthy lifestyle.

• Volunteer at an event to help raise money and awareness.

•  Share Survivor Stories and Testimonials. There are many women and 
men who have been diagnosed with and overcame breast cancer. 
Sharing survival stories helps to spread light and encouragement 
to others. Whether you or someone you know has been diagnosed, 
breastcancer.org has personal stories to provide encouragement and 
advice for those dealing with the diagnosis.

Whether it be volunteering, walking for a cause, or making a donation, 
there’s a way for you to make a contribution!

As always, we hope that this information serves you well and that you find 
it useful in some way. It’s our hope that we all remain happy and healthy 
throughout the remainder of this year!
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https://www.cancer.org/cancer/latest-news/five-ways-to-reduce-your-breast-cancer-risk.html
https://secure.acsevents.org/site/SPageServer/?pagename=strides_msabc
https://www.breastcancer.org/personal-stories
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N E W S L E T T E R

Benefits Open Enrollment for 2024 is happening in November. 
The annual Open Enrollment process provides the opportunity to 
review and update your insurance coverage. 

During open enrollment, you can:
• Review and compare the health insurance plans available to you
• Make changes to your coverage including changing plans or 

adding/dropping dependents
• Enroll in new plans if you are not currently covered
• Increase your coverage amounts

Please register for your UKG account if you haven’t already. You 
must complete the registration steps to update your password, log 
in, and use your account.

Address: asi2005.ukg.net
Username: ASI email address
Default Password: Date of birth in format: MMDDYYYY
Company Access Code: asi2005

Don’t hesitate to reach out to Human Resources with any 
questions! - HR@androsysinc.com
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18 YEARS OF MEMORIES
Thank you to everyone who shared memorable moments to celebrate

ASI’s 18th anniversary!

HR Corner
www.androsysinc.com

Debbie Vergos looked back at a 
successful night out to dinner with her 
boss and clients. It was unfortunately 
followed by her falling flat on her face 
in front of a large group of people. 
Lucky for ASI, Debbie still came back 
the next day!

Jennifer Otero reminisced about the 
corporate holiday parties that Patti 

threw at Club Continental, submitting the first round of logistics proposals, 
and the War Room being on the 3rd floor. She can’t forget about her 
nickname “the big toe” that JC gave her because of the balance she 
provided to the team.

Rob Willis remembers joining ASI in 2012 when there were only five 
people working in the Pax River office and that they always looked forward 
to their Friday Happy Hour as a team. He is proud of the welcoming 
atmosphere they were able to maintain as their team grew. Even today he 
gets positive feedback that the small-business familiarity is still intact.

Tim Pruitt shared a photo at Fenway Park sporting an ASI ball cap!

Tommy Tucker reminisced on ASI being awarded the CSS contract for the 
E-6 program back in 2011 and lamented waiting until 2016 to join ASI.

Vijay Chachra shared some inside jokes and his most laughable memory 
of dancing with a tie wrapped around his head at an ASI holiday party.

“Just get a bigger monitor and you will never need to modify the UI.”
“Bottom up DFMECA always comes before top down SFMECA.”

Tim, Tommy, and Debbie are also winners of the gift card raffle!
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HAPPY 
ANNIVERSARY

PROMOTIONS
Engel, Paul 

Flynn, Larry 
Furgason, Russell 

King, Phillip 
Viana, Brandon 

Welsh, Adam 

Acquisition Logistics Manager, Journeyman 
Senior Logistics Specialist 
Acquisition Logistics Manager, Journeyman 
Software Developer 
Acquisition Logistics Manager, Journeyman 
Acquisition Logistics Manager, Journeyman 

N E W S L E T T E R

5 YEARS
Boyett, Elizabeth
Broom, Anthony 
Haacker, Tom 
Jacobs, Paul 
James, Dewayne 
James, Michael 
Nash, Jonathan 
Smith, Bert 
Triest, Paul 
Waddle, Tyler 
Young, Kristi

10 YEARS
Walden, Amy 
Zaller, William 

15 YEARS
Henson, John 
Leverette, Kathy 
Lindblad, Patti 
Rooksberry, Chris 
Van Ommeren, Robert 
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NEW HIRES
Byrd, Dillan 
Champagne, Wilner 
Cody, Matthew 
Courtney, Andrew 
Davis, Candice 
Drake, Nicholas 
Fisher, Elizabeth 
Foreman, Kyle 
Gibas, Joshua 
Giummo, Daniel 
Kean, Gerald 
Ladino, Nestor 
Mauro, Jason 
Moore, Jabari 
Ott, Nicholas 
Palija, Igor 
Read, Gregory 
Robinson, Michael 
Romani, Chasey 
Rork, Roy 
Stone, Christopher 
Wechman, Brian 
Willsey, Cody 
York, Arlo 
Zamarripa, Jonathan 

Business Analyst 
Senior Electrical Engineer 
Product Implementation Specialist 
Structural Engineer 
Senior Business Analyst 
Airframes Maintenance Planner 
Logistics Specialist, Journeyman 
Senior Software Developer 
Senior Business Analyst 
Structures Engineer 
Senior Logistics Analyst 
Senior CAD Designer 
Senior Logistics Analyst 
Logistics Analyst 
Software Developer 
Senior Database Developer 
Software Developer Manager 
Help Desk Technician 
Management Analyst 
Task Development Logistics Analyst 
Electrical Engineer 
Senior Electrical Engineer 
Senior Software Developer 
Senior Logistics Analyst 
Task Development Logistics Analyst 

IS&S 
Engineering 
INPD 
Engineering 
IS&S 
RM&S 
A&PM 
IS&S 
IS&S 
Engineering 
A&PM 
Engineering 
A&PM 
A&PM 
IS&S 
IS&S 
IS&S 
IS&S 
A&PM 
RM&S 
Engineering 
Engineering 
IS&S 
A&PM 
RM&S 
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ASI Marketing
YOUR SUPPORTABILITY WINGMEN

N E W S L E T T E R

Hello ASI Family, I am Ruben Ochoa, a fervent member of your 
Marketing Team. Having sailed with ASI for 1.5 years, I had the 
privilege of joining forces with Russell DeSalvo, our esteemed VP of 
Sales and Marketing, last August. My marketing journey, significantly 
enriched during the digital whirlwind of the COVID era and having 
owned a private marketing firm, I am now dedicated to enhancing 
our ASI brand. I am all ears for the splendid achievements around 
here—be it legal on-site photos or significant milestones. Our 
quarterly newsletter is a canvas for your stories, making the ASI 
tapestry richer. So, whenever you notch a win or experience worth 
sharing, I’m here to help narrate it to the world!

At ASI, the Marketing Team operates as your supportability 
wingmen, steering the narrative of our cutting-edge assets, fleet 
optimization solutions, engineering, ILS or whatever we get our 
hands on. Just as our technical teams are committed to optimizing 
physical assets, we’re dedicated to optimizing ASI’s brand presence. 
With a compass set on innovation and reliability, we navigate 
the market terrain, ensuring ASI’s story is told far and wide. 
Through strategic campaigns, digital engagements, and industry 
collaborations, we aim to echo ASI’s commitment to excellence 
across the sector, establishing a legacy of trust and ground breaking 
solutions.

ASI MARKETING
AdVantage
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As the nucleus behind ASI’s journey toward industry recognition. Our 
goal extends beyond crafting compelling narratives; we strive to foster 
enduring relationships between ASI and our valued clients, highlighting 
our relentless pursuit of supportability teammate.

However, marketing isn’t solely our department’s responsibility. Each 
ASI employee embodies our brand, with the potential to amplify our 
presence through professional networks and stellar performance. Here’s 
how you can make a difference:

Engage on LinkedIn:
Profile Update: Ensure your LinkedIn profile reflects your current role at 
ASI. A complete, updated profile showcases a professional image.
Engage with ASI Posts: Like, comment on, and share official ASI posts. 
Your engagement boosts the post’s visibility in your network and beyond.
Reshare Thoughtfully: When resharing ASI posts or articles, add your 
insights or a personal experience that resonates with the content.
Publish Posts: Share your professional milestones at ASI, or write posts 
discussing industry trends and how ASI is addressing them.
Join Discussions: Participate in relevant LinkedIn groups and discussions, 
representing ASI’s innovative approach to industry challenges.

Share Our Story:
Internal Achievements: Celebrate and share our team’s successes, project 
completions, and innovative solutions on your social channels.
Client Testimonials: Share positive feedback from clients, showcasing the 
impact ASI has had on their operations.
Industry Events: Represent ASI in industry events, and share your 
experiences and learnings online.

The Marketing Department is here to support and elevate your efforts. 
By aligning our collective energies, we can enhance ASI’s footprint, 
making our name synonymous with innovation, trust, and excellence in 
asset and fleet optimization.

Let’s champion the ASI narrative together, showcasing to the world the 
remarkable journey we’re on. Your every post, share, and engagement 
counts towards painting a vibrant picture of ASI’s ethos and contributions 
to the industry.  

ASI MARKETING
AdVantage
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SNAPSHOTS
ON SOCIALS

ASI MARKETING
AdVantage
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SPOTLIGHT
ON COMMERCIAL SALES




